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S’matter, can’t you Dial?!
No, this isn’t Irving! What number do you want? Well, that’s your
trouble, idiot! You got the wrong number! This is AT-7...not AT-6!
Why don’t you learn how to Dial? People who like people Dial correctly!

Y’know, you dragged me out of a shower! Well,what’s so funny about that?

Listen, do me a favor! After you learn how to Dial. .. drop dead!

you glad
you Dia

0
correctly?

(Don't you wish eyerybody did?)
We do, because every time anybody'

dragged out of a thoweor to answer
wrong number, he stops using up soap!
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WHAT ARE WF DOING GOOD GRIEF!
oON THIS MAGAZINE PACE, || CAN'T YOU SEE 7
_ CHARLIE BROWN ? IT'S A CAR AD)

BUT WHY US 7 ? ww NO
SOPHISTICATED, SLINKY MODELS |/ MADISON
LmE IN OTHER cma ADS 7 Jf AVENUE
PS?‘CHOLD(:Y[

1 1

TaLL, SCRAWNY MODELS mu THATS RiGHT!
AND COMPACT CARS LIKE MEAN...? | \ THIS CAR IS STRICTLY
THE FURD FOULCAR FOE "PEANUTS ]

DONT MIX!

" -\

You're not kidding, Charlic Brown! Sure, you can save up to a penny a mile on
gas (The Furd Foulcar averages 30 miles to the gallon!), but your doctor bills
for strained muscles and slipped discs suffered getting in and out of the darn
thing more than make up for it. As Motor-Mad Magazine put it: “The Foulcar is
a great little car to own, providing you don’t drive in it for longer than 12
minutes at astretch!” We wonder why Foulcar is America’s best-selling compact?

FURD DIVISION  Thad il ﬂh;)wm;;

WORLD'S MOST UNCOMFORTABLE SMALL CAR :
o i oudlcar* ~
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WHAT SORT OF MAN READS MAD?

SOPHISTICATED SOFT-SELL PHOTO BY LESTER KRAUSS

A young man with an open mind and a sharp sense of humor, the map reader has very little clse to recommend him.
He dresses atrociously, his tastes run to the ridiculous, and he's usually flat broke. If he does have a ny money, he spends
it on idiotic things like the kookie car in the picture. ( Incidentally, the voung man beside the car isn’t the Mabp reader:
the young man underneath the car is the Map reader!) So actually, if you are an advertiser, it really wouldn’t pay you
to advertise in Map. Facts: According to an obscure magazinc survey, 97% of the 1,300,000 copies of mMap sold on
ncwsstands cach issuc are purchased by clods. 87.3% of these clods have no visible means of support. And 79% wouldn't
believe your advertising pitch anyway, because they've been thoroughly brainwashed by map articles and ad satires.
So if you're looking for a2 magazine with a readership that seems to fall for the phony sophisticated soft sell, and has
the money to do something about it, try rLavsoY!

MAD ADVERTISING DNEPARTMENT « Elevator Shaft =2 « 205 Lafaycttc Strecet, New York City , New York
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